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¢ Object of Digital Marketing : Increase Direct Sales, Improve Conversion rate, Parentage of

Return Visitor, Traffic Volume, Reduce Bounce rate.

& [Syed HISZIel siEl: ddivid A, diiR sle, Avoid ue, Personalisation, Openss , Social
curnecy, Improve Convension rate.

% [Syed HISEIell d=sIIEl: 25]d Aes 2ofldl, 21gH sonyH, eig siniléliel, Complaints & Feedback,
Security & Privacy Issue.

% Contents of Digital Marketing: Search Engine optimization, Content Marketing, Social Media,
Pay per click, Affiliate marketing, Email Marketing.
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